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Don Marketing UK Ltd
st. Andrew~Castlo
33 St. Andiew5 SfieGt Sauth
Bury Sf. I!dmunds. Suffolk
E;,;:;;;d :~3~ 3~H
Tel: 0284 763157
Fax: 0284 760529

SJ/JAD/G90
DIRECT~284 388308

Mr AndrAW La$~nsby
Promotions Mana~er
Shell UK Limited
Downstream Oil

.~ Shell-Mex House
Strand
London
WG2R ODX

One Page fax 10:'"'~, ..,c:" c:nOO
VIA. ~JI _':/\,,1'-'

Dear Andrew

Priar to ~'o'.!!", ~er.di~g 1ecisior. r-egardi!1g chc,=,si~g cO!1cept s
for r~search, I would like to mention two relevant matt~rs.

1). The Promotions Manager of Warner Bros. ~ Mr Ray Rohrbach.
contacted me a few days ago. He is looking for' a major
promotion tie-in to promote mov ie releasas and Warner the~e
parks, inoluding "MOVIE WORLD" (in Australia). W~rn9rs could
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...------. 2). As forecast, the video gam~s cr.;".zcreached new heights
la~t· Christmas among children and younR adult3. With a huge
advertiSing spend planned by Nir.tendo ·£'ot the latter months
of the year, their popularity will peak again this Christmas.
Consequently, you may wish t.o consider our "Su.perMarioLandtl
"Every Ca.rd Can Win" proposal fo(' inclusion in the r'esearch.
Themed merchand ise, T Shirts etc.. could be genera ted as
prizes. It would ma.ke a highly tOJ;ical pt"'Jmot1on for Q4. ~
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